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| help clients envision their brands
and support design teams that
require an additional help or
specific branding expertise,
whether It's a small studio or a
global design agency.
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BACK TO INDEX

Logofolio

A curated collection of distinctive logotypes,
symbols, and marks, many of which

contributed to more comprehensive ®
SR AW
visual identity projects. f\\
UNIRA ¢ BLUESTORM

Architecture & Interior Design

Logotype 01 — UNIRA Logotype 02 - BLUESTORM

epRREIRO

Logotypes nr.: 01, 02, 63, 08, 10, 11, 13 ”aSIs TRAHAN ARCHITECTS

designed at Humaze Studio (Lisbon, Portugal)

G Wo
Logotype nr.: 04 EEN LW

designed with ForOfficeUseOnly (New York, USA)

Logotype nr.: 06
designed at TJIPA (LiSbOﬂ, POItuga]_) Logotype 03 - OASIS BARREIRO Logotype 04 — TRAHAN ARCHITECTS
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- ORDINARI]A!

SWEAT IT TO GET IT
A C O

Lounge & Workspace

Logotype 05 — ESPACO L Logotype 06 — ORDINARIA! Logotype 07 - SPARQS

GAIA FOZ

aprime SAIDOURO

Immersed in tradition

Logotype 08 — CAIS DO TRIGO Logotype 09 — APRIMA Logotype 10 - SALD'OURO
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BACK TO INDEX

PETRUS 23 L

ALFAMA SURROUNDED BY TRADITION

PRIORE XXI

HISTORY UNVEILED

Logotype 11 — PETRUS Logotype 13 — PRIORE XXI
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UNIRA Atelier

Three experienced architects from different
backgrounds decided to open their own

Architecture and Interior Design studio
In Porto.

Several discovery sessions and brainstorming
with the client were necessary until a name
was found with which they truly identified.

An equally crucial aspect of the project
iInvolved the development of a brand and a
comprehensive visual representation that
effectively conveyed and embodied the
essence of their work and ethos.

Branding, Logo Design, Brand Identity, Brand
Guidelines, Print Design, Web Design, Graphic
Design, Creative Direction, Brand Naming

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND

UNIRA - Totebag
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BACK TO INDEX

UNIRA - Business Cards

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND

Maria Ginestal
Arquiteta

Rua Goncalo Cristovao
N.185 — Sala 4.5
4000-269, Porto

www.unira-atelier.pt
info@unira-atelier.pt
00351213 456 677

PAGE 6 OF 18

oyod '692-000%
G BleS < GBLIN
OBAGISLID) O|BIUOE) BNY

5%’5
NGB
mgg
A= 2
g g8
L)
9% g
g7
24

UNIRA - DL Envelope

YdINN

ubiseq] Jousiu| 1§ 81njosyoLy

WWW.PPROCESSING.INFO




PARALLEL—-PROCESSING

UNIRA - Letterhead

UNIRA

Date  Jan25
To Humaze Design Studio
Subject  New Brand Identity

Hello, humaze.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam fermentumn, risus
eget effcitur varius, massa tortor fribus quam, in fribus orci magna id mauris. Donec
tortor sem, dapibus uttempus ut, hendrerit vitae lectus. Sed faucibus nibh vitae lacus
thoncus dignissim. Donec in hendrerit tortor, vel interdum orci. Suspendisse a placerat
quam. Morbi sagittis leo ut diam pellentesque, nec ornare ligula dapibus.

Duis vitae odio a elit condimentum bibendum consectstur ac eros. Proin lobortis
aliquam libero facilisis vehicula. Aliquam ultrices est ante. Duis pharetra mauris et ex
pretium faucibus. Donec elementum malesuada est, sed auctor odio rutrum non.
Phasellus et elit libero. Nam sed imperdiet velit, quis congue mauris. Suspendisse id
nulla massa.

Aenean quis elit aliquet nisi euismod mattis. Quisque tincidunt, metus vel convallis
rutrum, metus erat ornare dolor, ac ultrices lectus ipsum quis libero. Mauris id

bibendum eros, ut interdum dolor. Aliquam molestie justo id nisi scelerisque ultrices.

Best regards,

Rua Goncalo Cristovao www.unira-atelier.pt
N85 - Sala 4.5 info@unira-atelierpt
4000-269, Porto 351213 456 677

UNIRA

Architecture & Interior Design

Logotype + Tagline

UNIRA - Logo Variations

UNIRA (U

Logotype Symbol

UNIRA

Housing
Architecture
Interior Design
Landscape Design

UNIRA - Website

®
UNTI)\A Projects Clients Contact Scarch

Titles e Headings

BW Darius
Typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

) IO
Sao Tomé House

-

Housing, Architecture, | = - A
Text & Captions Interior Design, Landscape Design 7,/{//{,////////};7;%’1//“ k&\g\&\“m 2
: : - Tawny Charcoal Khaki Cotton
A re a A B C D E FGI H U K |_ M N O PQ I'-\) ST U \/WXYZ PANTONE 729U PANTONE 439U PANTONE 5773U PANTONE WARM GREY 150%
o C19 M36 Y53 K2 C28 M36 Y22 K55 C35 M17 Y44 K3 C3M4 Y11 K5
Typefa Ce adeefghUMmHOpqutUVWXyZ R178 G123 B91 R40 G35 B42 R125 G129 B122 R247 G244 B241
0123456789

UNIRA - Typography UNIRA — Website

UNIRA — Color Palette
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Scenic

A distinctive building developed by Louvre
Capital in Lisbon's city center boasts stunning
panoramic views of the city and the Tagus River.

Designed by the renowned architectural
practice of Frederico Valssasina, the
communication strategy aimed to allure high-
profile buyers by crafting a unique building's
identity and creating a comprehensive set of
distinctive brand materials, including a teaser
brochure, a premium brochure, the website,
and other collateral.

Print Layout, Real Estate, Typography,
Art Direction, Brochure Design, Print Design
Architecture, Editorial Design

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND

SCENIC -

Teaser Brochure

PAGE 8 OF 10

PALCO DAS
VISTAS MAIS
INCRIVEIS
DENNSE@A
SCENIC E
UMA JANELA
ABERTA

A CIDADE.
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BACK TO INDEX

SCENIC - Premium Brochure

SCENIC - Premium Brochure SCENIC - Premium Brochure

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 9 OF 18 WWW.PPROCESSING.INFO
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AtelierMob

Macao

Ate | | er M O b, an | nn Ovative AI’C h |te ctu I’a| i '9% a trabalhar com os 99% atrabalhar com 0s 99% a trabalhar com os 99% a tr:
Collective, sought to transcend boundaries : ’

and transform lives through their practice.

A 17 de Junho de 2017 um

Recognizing the need for a modernized image, | Y
they embarked on revamping their outdated . -

website and identity. S B . e .

The goal was to align their digital presence
with their forward-thinking philosophy, creating
a visual identity that resonated with their
audience while reflecting their dynamic
approach to architecture.

Web Design, UX&UI, Digital Design,
Architecture, Architecture, Figma ATELIERMOB - Website

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 10 OF 10 WWW.PPROCESSING.INFO
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BACK TO INDEX

Updates fitrar por

- I com 08 99% atrabalhar com o0s 99% atrabalhar com os 99% a trabalhar com 0s ¢ atrabalhar com o0s 99% a traball
et |

ATELIERMOB - Website y )
projectos  updates  pesquisa

Somos um grupo de pessoas que origina A partir dai trabalha-se tudo o
_ . o resto. So € impossivel o que ndo
uma plataforma multidisciplinar de : L
. . . . . - entusiasma, o queE nao € criativo, o
= desenvolvimento de ideias, investigacdo e Y
M S S s projectos nas areas da arquitectura,

uma plataforma impd impossivel o que ndo
multidisciplinar de 1 entusiasma, o que nao ¢
desenvolvimento de criativo, o que nos afasta
ideias, investigacao e
projectos nas ¢
arquitectura,
paisagismo, design e
urbanismo.

-

das pessoas.

Sabe mais como
somos parte integral da
mudanga, porque o
fazemos e para quem o

- . fazemos.
E assim que tudo

costuma comecar.

Projectos firar por. programa Projectos i o v

ATELIERMOB - Website ATELIERMOB - Website

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 11 OF 18 WWW.PPROCESSING.INFO
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BlueStorm

Energizing the real estate landscape,

the development of BlueStorm's new brand
identity was inspired by the powerful eye
of the storm.

More than a visual upgrade, the new

identity encapsulates the brand's vigor and
transformative spirit, capturing the essence of
a brand ready to take the world of real estate
by storm.

‘i.b
4
|

Brand Design, Logotype, Brand Guidelines
Web Design, Typography, Art Direction

BLUESTORM - Office Front

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 12 OF 10 WWW.PPROCESSING.INFO
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Composed but energetic,

Modern yet elegant.

AW

= BLUESTOR
N M

Signifier by

Klim Typefoundry

b

Both typefaces combined evoke a contemporary
and elegant feel to the brand.

&
Sharp Sans
by Sharptype

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 13 OF 18 WWW.PPROCESSING.INFO
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Andrew Johnson

Taking
Real Estate

M 51 yEsTORM o , _ '  4 3 §\\\\\W////éfé

NN

Partner

Rua do Salitre, Apt 671 www.bluestorm.com

i = : i J 1 .L | ////7//////‘\\\\\\\\

BLUESTORM - Business Card ; ' ' by BLUESTORM - Negative Main Logotype

ke
Sy BLUESTORM

—

£

Real Estate with Knowledge.
Investor

Portfolio

== BLUESTORM
ZIN

BlueStorm just launched their
new corporate brand identity

Data 04 November 2022
iy Welcome to the dawn of a new era as BlueStorm,

the eminent real estate development company,
nroidhs ninveile ite refrochod cornarate hrand

To  Humaze DesignStudio

Subject  New Corporate Identity

BLUESTORM - DL Envelope BLUESTORM - Symbol BLUESTORM - Website

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 14 OF 18 WWW.PPROCESSING.INFO
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PROFILE

As an independent graphic designer, | mainly focus

on visual creative direction, branding, and web design,
helping you deliver enduring, thoughtful, and captivating
design work that engages your audience or market.

| aim to help clients envision their brands and support
design teams that require an additional help or specific
branding expertise, whether it's a small studio or a global
design agency.

With a keen interest in designing for architecture and
design, I've developed significant know-how in addressing
many of the communication challenges that are specific
to these industries.

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND

CONTACT

Mauro A. Santos

(+351) 914 079 753
hello@pprocessing.info

WWW.Pprocessing.info
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CAPABILITIES

ldentity Design

It's more about what you stand for,
rather than only how you look.

Trey Trahan
Founder

TRAHAN ARCHITECTS

ttrahan@trahanarchitects.com
504 522 90833 trahanarchitects.com
180 Varick St Suite 506 New York NY 10014
701 Poydras St Suite 150P New Orleans LA 70139

Communication Strategy, Naming, Logotype Design,

Visual Systems, Identity Guidelines, etc.

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND

Web Design

Being left outside is not an option.
Digital means endless possibilities.

Not Your Average City Guide

Making Lisbon understandable.

Cities are complex, we make it simple.

Get to know how your Get to know who we are, what
city works. we do and why.

Information Architecture, Web Design,
UI & UX Design, Interaction Design, etc.

PAGE 16 OF 18

Signage & Wayfinding

Knowing where you are Is as much
Important as where you want to go.

Identification and Organization Systems,
Typography, Pictogram & Icon Design, etc.

WWW.PPROCESSING.INFO
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Information Design Technical lllustration Editorial & Layout Design
Not everything complex A simplified depiction with focus It IS necessary to give appropriate
should look complicated. on specific features. form to the meanning.

Case Studies

Infographics, Data Visualization, Floor Plans, Diagrams, Isometric Illustration, Catalogues, Brochures, Books, Magazines,
Maps, Pictogram & Icon Design, etc. Master Plans, etc. Annual Reports, Presentations, Portfolios, etc.

CRAFTING THE RIGHT VISUAL IDENTITY FOR YOUR BRAND PAGE 17 OF 18 WWW.PPROCESSING.INFO
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't takes two to tango.

Let's work
on something
our acknonledgnent i requested segazding the great together!

confidentiality of the information within this
document. By accessing it, you are agreeing not
to share, disclose, or reproduce its contents
without obtaining my explicit written permission.
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