
Business Reporting Suite
(Examples of Work)



Reporting Suite Components

• The Reporting Suite helps you measure, track, and 
gain insights on your busniess.

• Bespoke versions can be created for your 
business's specific needs.
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Power BI Dashboarding

Power BI is a collection of software services, apps, and connectors that work together to turn your 
unrelated sources of data into coherent, visually immersive, and interactive insights. Your data might 
be an Excel spreadsheet, or a collection of cloud-based and on-premises hybrid data warehouses.

Benefits:

• Allows for analysis and sharing 
of big data.

• Access to the latest information 
in real time.

• Utilize multiple data sources.

• Excel integration by connecting 
queries, data models, and 
reports.

• Completely customizable for 
your business.

All data and figures are provided for example purposes only.
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Topline Reporting

Topline Reporting gives recipients the ability to look at high-level performance across Categories and 
Brands while drilling down deeper into the metrics for source of performance.

Benefits:

• Dynamic selections allow users to filter on 
various Category/Market groupings.

• Metrics columns can be expanded to gain deeper 
insights into consumption, Distribution, Velocity, 
Pricing, and Promo/Merchandising areas.

All data and figures are provided for example purposes only.
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RETAILER PERFORMANCE BRAND PERFORMANCE BY RETAILER
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Distribution Tracker

Identify the breadth of where your product is distributed through ACV and Stores Selling.

All data and figures are provided for example purposes only.

Benefits help you Identify:

• Breadth of product distribution 
by retailer/banner.

• Where are your items gaining or 
loosing distribution and by how 
much.

• New Item launches.

DISTRIBUTION TRACKER
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Share by Market

Does your Brand or your Competitor have the dollar share of a particular market?

All data and figures are provided for example purposes only.

Benefits:

• Identify leading share and share 
change by brand by market.

• Dynamically toggle between 
different Categories, Time, and 
Periodicity.

• Calls out size of prize.

• Quantifies how many markets 
your brand and your 
competition leads.

• Develops an actionable target 
list of brands to focus on by 
market.

DOLLAR SHARE BY MARKET

ACTIONALBLE CHASE LISTS BY REGION AND MARKET
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Post Promotion Analysis

Assess performance of your promotions and ROI.

All data and figures are provided for example purposes only.

Benefits help you Identify:

• All sales promo performance 
metrics.

• Return on investment after 
entering in your marketing 
expenses.

• User selects only 4 key 
parameters from drop 
downs to drive results.

• Designed for syndicated and 
shipment data.

SALES SECTION EXPENSE / ROI SECTION
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Metric Trends

Displays a trend of key metrics by Month or Week.

All data and figures are provided for example purposes only.

Benefits:

• Comparison of your 
performance vs. competition 
over time. 

• Visual reporting helps develop 
correlative insights.

• Dynamically toggle between 
Metric, Category, Geography, 
and Periodicity.

TREND OUT PERFORMANCE METRICS BY COMPETITIVE BRAND
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Panel Metrics Dashboard

View your company’s panel metrics on one page.

All data and figures are provided for example purposes only.

Benefits:

• Identify where your 
Household penetration 
and if it’s coming from first 
time or 2x buyers and 
which panel metrics might 
be driving growth.

• Index performance against 
each category.

• Dynamically toggle 
between Category, 
Geography, and Time.

PANEL METRICS DASHBOARD
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Retailer Scorecard

Review the performance of your retailers 
on one page.

All data and figures are provided for example purposes only.

Benefits:

• Have meaningful discussions with your 
retailers.

• Touch on all the key metrics.

• Dynamic drop-downs let users select their 
respective Time, Retailer, and Category.

RETAILER SCORECARD
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CDI - BDI

Assess both Category 
Development and your Brand’s 
Development by market.

All data and figures are provided for example purposes only.

Benefits:

• Understand how well a category will 
perform within a given market 
segment, comparative to its 
performance in the market defined by 
a population.

• Identify how your brand is performing 
within a specific group of consumers, 
compared to the average performance 
among all consumers.

• Quickly identify opportunity markets 
for actionable insights.

CATAEGORY DEVELOPMENT / BRAND DEVELOPMENT
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Fair Share Analysis

Does your brand have the necessary shelf space 
for the dollar share it’s generating.

All data and figures are provided for example purposes only.

Benefits:

• Quickly identify which brands are over or under-spaced.

• Use as a defensive tool to identify competitive brand 
over-space conditions.
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